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illuminate the new story world
for digital-native kids
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storyself.com

CEO
Byung-Hwa Park Ph.D.
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Market Problem
Which type of Content is needed for Young Digital-Native?




Market Problem
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Customer Analysis
Kid : End User

Creativity Emotional Connection

Read with Parent

How we can transfer these children’s favorites to immersive storybook contents?

reference: Mottweiler CM, Taylor M. Elaborated role play and creativity in preschool age children. Psychology of Aesthetics, Creativity, and the Arts. 2014 Aug:8(3):277.



Customer Analysis
Parent : Purchaser

(Reason for Smart Media Child Exposure) (Reason for Not Using a Smartphone for Child)
Reason Reason Freq. Ratio (%)
To have own time without being disturbed by the child 31% Smart media addiction 172 70.2
To appease the child 28% Negative effect on social and cognitive ability 132 53.9
Child likes it 7% Negative effect on physical behavior 51.0
For eductation Harmful content 35.5

k hildre  don’t like it 1. 4.9

Want to let child use smart device for their free time but worry about emotional negative effect

How we can satisfy these parent’s need?

reference: Joo—Hyun Oh, and Yong-Wan Park. "Analysis of Infants and Young Children's Smart Media Usage and Parental Perception.” (2019), Childcare Policy Research Institute, Korea



Solution - ~

Platform |— Whole family
(Role) play
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English
Interactive
Storybook
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https://play.google.com/stmpps/details?id=com.iIIuni.StoryseIf&hl=en_US&gI=US B
https://apps.appIe.com/kr/_?pp/%EC%SA%A4%ED%86%AO%EB%A6%AC—%EC%85%80%ED%94%84/id1567032153 @
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Solution
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1. Immersive Content Production GUI Program

www.BANDICAM.com

illuni’s face
analyzing solution
, is published via
g - unity asset store




AR 2IEE 3% FLiof

Contents

StorySelf Original Contents 12+ | ¥ @
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Various Interactive Missions

English Story




Collaborative Contents
SRR

An interactive and realistic storytelling
of the famous fairy tale writer, Yeorim Yoon’s works.

I{:.Eadil’lgT@Wn

Good Servant Inc, which has fairy tale contents optimized for
children’s (English) language education
at 25+ language schools in 8 countries and Korea, 1560+ in Korea
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Math & Reoding THE MILC. M-Leorming Success Locations Contoct Us

GET STARTED

Welcome to
Reading Town

Founded in Mew York in 1986, ReadingTown
has become a globally renowned learning
center and content provider, reaching out
all over the world with gquality educational
programs, systems, and materials, We are
the right answer to your children's
aducation. We give not just promises, but
also actual results.

Dr, Soonho Song, Ph.D
Founder & CEQ




https://smartstore.naver.com/storyself

StorySelf Custom Sticker Book

makes children become a protagonist of a story not only in digial abut also in printed book
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Business Model

Original contents

Content IP Collaborative contents .
« A ’ e
, Revenue sharing Revenue
Content Provider StorySelf Platform Content Consumer

Contents

Alice in Wonderiand @
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In App Contents Custom Face-sticker
Story Book



Plan

StorySelf Launching

StorySelf Key Functions

StorySelf Original Contents

Collaborate Contents

Download

2021 2Q
GzPla @

Korea market
launching

MVP
(Interactive /
Face Charac)

12+

3+

1500+

2021 3Q

Austrailia /Tailand
launching

Try shaking

Read-along-
Watching

13+

25+

5000+

2021 4Q

USA
launching

<% 00
, Q % |

Page Sticker Branch/
for customize  Conditional
storybook Progress

15+

50+

20000+

2022 1Q

20+

60+

50000+



Team

13+ Full time Member

Se-Young Oh
POSTECH CiTE / EEE

Hye-Young Shin Soon Jung

20 years+ experience in 20 years+ experience in
Children’s Storybook Editor ~ Children’s Storybook Editor
(Woongjin) (Kyowon)

Children’s Edu. Story Partner

Ig-Jae Kim
KIST IMRC

Kl pmerisens POSTECH

Technology Partner

Byung-Hwa Park Ph.D.

CEO / Al-MR Researcher

9+ years experience on Al
Ph.D. on Al (POSTECH)
Physics / Mechanical Eng.
(POSTECH)

“illuminate the new story
world for kids”

23
N |
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KunSang Jung

Server Developer

10+ years experience on
Programming

RealFarm (NeoGames)
StoryPick (Day7)

“storyself is really beautiful

project for kids”

GaBee Jo

lllustrator / Animator

10+ years experience on
children’s story book

SQToys
KnowledgeEmotion#

“Fm drawing story
illustrations for next-gen
kids”

KiBong Kim

Engine Developer

7+ years experience on
Programming

KOG

“More scalable, more
efficient interactive story
contents making program for
better artistic work”

YoungJun Kwon

Product Designer

2+ years experience on UXUI
Designing

“storyself can change the
future of children’s
education”

Byung-Jin Park

White Hacker /
Infra Engineer
9+ years experience on
Startup
Computer Science in
POSTECH

CARPLAT/OMNIUS/KASA
Carrot Market/Carrot Pay

“More realiable infra for
startup’s new business”



Market

Global interactive children’s books Revenue Projection from Market Size
market

Unit: $millions

2,391.80

Available
(Mobile)
Target
259M $ (1%)
2020 2021 2022 2023 2024 2.6M $
APAC: 41% Mobile: 15%

North America: 17%  Physical: 85%

Only target 1%
from Total
Market



We are looking for content partners

Readi}ngT@Wn The Creepy Caterpillar W? Can I:na l.<e
~ children’s kids story contents
| become

The Creep;m
Caterpillar

,--_ Interactive and Immersive

_—
Let’s make
more immersive

children’s story contents world

toget her!
A creepy caterpillar crept out
of an egg one
The creepy cat
up and down oy
@
Finally,
and fle
®

Example



Thank you!

lluminate the New Story World for Kids

.A.
ijluni

Artificial Intelligence - Mixed Reality

www.illuni.com
www.storyself.com

CEO

Park, Byung-Hwa, Ph.D.
bh@illuni.com
010-9007-1843



Market Problem

Target
Child Parent

They who want to enjoy digital content They know that
as they because of proficiency in IT such as mobile and SNS .
such as Al and robots from an early age. There are also in children.




Comparative Differentiate
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illuni StorySelf SKT #0Id= S8t LG U+ O}O| & LI2} VOOKS

@ Recognize user's face with Al and create 3D model of facial

€ Recognize a face photo by rendering it
expression,

@ A vast collection of over 350+ books |4 Series B startups in the US
larger than the character's face
@ Natural facial character synthesis via pose/expression @ Various cooperative partnerships with (cumulative investment of
4 No face pose change.
conversion. Woongjin Book Club, Pinkfong, Pororo, $38.8M)
@ It's awkward because it's always
€ Immersive story content makes whole family become

etc. @ The fairy tale version of Netflix
entered as a frontal photo only.
protagonist
Smart Device 0 A (SKT IPTV contents) A (LGU+ IPTV contents)
User Protagonist Face Character 0 Al(overay) X
Photo-Realistic Face Character O (deep learning) X (face cropping and overay) X
X
Face Pose/Expression 0 X X
(only frontal face)
O (mission, condition, _ _
interactive X (story video) X(story video) X(story video)
branch etc)
Interactive mission 0 X
Voice recording 0 X (simple effect sound) X X
Developed by GUI o X (O|& 25 Fdet 9 7|E 2 A4 floll g X
program(scalable/efficient) HO{MT])
Business Model Open IAP Closed IPTV Service Closed IPTV Service Open Subscription
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Intellectural Property(Patent)
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Intellectural Property(Design/Trademark)

elE =7t T2 SEEIHS LHE

MNE sh= s= 40-2017-0154317 StorySelf (MH|A)
Sl AtE o= sSE 5,635,153 StorySelf (MH|AH)
sie| At o= = 1393201 StorySelf (MH|AH)
o2l Abx == SE 1393201 StorySelf (MH|AH)
sie| Atz & sE 1393201 StorySelf (MH|AH)

M Sh=t =3 40-2019-0178172 (StorySelfe| ci = FH=IH)

TTUNA
Ci{xtel st= Ss= 30-2019-0054901 # (StorySelfe| CH = FH2IH)
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StorySelf: Tuna Virtual YouTuber Project ‘'

Entering the YouTube market and Marketing StorySelf through a virtual YouTuber
(StorySelf's main character, TTuna)

- Currently, YouTube is growing rapidly in the media field.
- YouTube is also growing out of existing video content
and interactive broadcasts that provide 'interactive' with channel subscribers.
- The virtual YouTuber market is growing with motion capture technology using faces
and motion analysis technology:. . T
- illuni plans to enter the virtual YouTuber market g - O
based on StorySelf promotion and motion capture by developing the StorySelf : ”
representative character, Tuna, into a virtual YouTuber

https://www.youtube.com/watch?v=WWyphyWuSmO

sketchbook

Baby Bear lllustrator/Writer Virtual YouTuber: TTUNA

- TTuna (Baby Bear) is a baby bear that appeared
in StorySelf's Goldilocks and the Three Bears.

- By designing Tuna with the concept of a illustrator/writer,
TTuna plans to open a channel to communicate with children and draw pictures.

- If TTuna draws fairy tale contents,
the channel will be linked with StorySelf in a way that
the work can be enjoyed on StorySelf.




Storyself X EIELI- H‘I#OE'I .ﬁ..ﬁ.H‘I https://www.youtube.com/watch?v=WWyphy\/'
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ttuma_art\'st Messanc &~
4 posts 58 followers 76 following
TTuna

Artist
Mol BEZ J2|0 42 Sl

Followed by moranbee._

4018 #28 j28220]
[5ELY] 2001 22I024Q! / 02 FH2YE| T212|
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AS0HH AEfet
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EH POSTS (2 TAGGED

Interactive immersive story content, business ecosystem Virtual YouTuber TTuna shooting video

by linking Story Self and ‘TTuna Virtual YouTuber’ example and operating Instagram example
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