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Serve the customers
where they are…

Consumer Experience

Source: https://www.pexels.com/



Covid-19 has
accelerated the
digitalization of
customer
interactions.

Consumer Trends

Source: McKinsey



…online in 
Germany.

Consumer Experience

Source: www.amazon.de



…online in U.S.

Consumer Experience

Source: www.amazon.com



Consumer Experience

Source: www.amazon.com

eSIM offers
instant 
services.



Serve the
customers where
they are!

Customer Experience

Magazines

Online

Flyers

Displays

Scan Connected!Download

eSIM supports a fully digital onboarding journey 
with best user experience

Source: G+D



Consumer 
benefits from
digital channels.

Customer Experience

Fast processEasy usage

Ubiquitous New services

Source: G+D



In 2018, 
Apple launched 
their first eSIM 
enabled iPhone. 
Apple Watch and 
iPad were already 
eSIM enabled.

eSIM for mass roll-outs

Source: https://www.independent.co.uk/



Operator Profile 
& Applets

Secure
eUICC + eOS Platform eKYC Partners & 

Channels

The foundation of a successful eSIM Play

Devices

What is necessary for a successful eSIM play?
Seamless Integration and Proven Interoperability with an E2E eSIM Solution

Source: G+D



It demands the 
most trusted 
partner.

eSIM is a game-changer Record eSIM
Activation Rates 

Ready to deploy in mass
roll-outs, worldwide

Reliable eSIM downloads
even in peak periods

Leading
Performance

Geo redundancy

99.99% eSIM management 
service availability

Promotion

Unpack event
“X-Mas”

New Device 
Launch

Source: G+D

Black Friday



Zero plastic
Zero logistics
Zero supply chain
Low carbon footprint

eSIM: 
the most eco-friendly SIM

Source: https://www.pexels.com/



New consumer channels, more devices
mean more revenue

Low CO2 footprint

G+D will continue to lead the industry and 
is ready to support you. Contact us!

Reduce cost and logistics

Source: G+D
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