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1 - Value pr0p038| With the emergence of the new digital customer in the insurance market, the marketing of online products @

to meet their demand is a challenge that needs to be addressed....

The new digital customer Impact on the insurance market

of Spanish people interested in the use of insurance

Paperless processes and services, manageabl
apps in the wake of the COVIEA9 crisis

from my smartphone

of Spanish people have suffered the theft of their

Lifestyle & everyday essentials protection smartphone, and 4 out of 5 did not have it insured

449 of Spanish F_’eople ponsider personalization essential
© when choosing an insurer

Tailoring my insurance features to my specific
needs

of millennials consider positive the use of chatbots
for online purchases

24/7 contacting with my insurance
company




demand for services and omnichannel services of new digital customers.

1 . Va|ue proposa| Muvin is our PaaS offering aimed at companies that want to sell insurance in digital channels, responding t%

Scalable m MUViN modules Automated
%

Fast product development end-to-end

i o i Customer Journey paperless, 100%
products. Time-to-market reduction: 3- claims management Digital marketing digital and sel-manageable by the
4 months customer
Omnichannel Simplified

Customer relationship and experience

Value chain simplification: marketing +
management with the channel desired sales + operation. All in one solution
by the customer.

Modular Back-Ends Front-Ends Cybersecurity
’ \

Modaular structure and API for easy

Comprehensive, multi-layered
integration with B2B customers Commercial attention cybersecurity protection, from code to

customer information
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- Value proposa| ThroughMuvin we offer B2B clients all our experience in digital marketing to optimize traffic and maximize @

Digital Marketing

Digital marketing dashboard

@ Seleccione los filtros que desee:

Broker 1900 2020

+ ON/OFF commercial marketing consultancy. Digital
marketing team 100% specialized and focused on
insurance at the service of the partner.

v Management of online campaignsto generate traffic
to product websites.

/ Activity tracking dashboards(digital dashboard)




1 . Value proposa| With Muvin, the deployment of Front-End environments is carried out in an agile, fast and optimized way,

allowing our customers to maximize sales.

Front-Ends

Webchat
Tool
5 Web quoting & —
= contracting
APP . Hi! I'm BROK, your virtual
Configuration © v § e g e natrance.tm here 1o het @)

What do you need?
—

How are
you?
i

Nice to talk .
with you ()

Calcula el precio de tu seguro
ez b

v APP, WebAPP and Web fron¢nd design and deployment
in less than 3 weeks

+ Quotation, contracting, collection and issuance of the
policy online

+/ Own or partner's support tools (C2C, Webchat, DDI,
Whatsapp)

v UXMonitoring &Optimization / Conversionto Sale




needs first-hand and in real time.

1 Value Proposal Muvin's omnichannel &10 0 % digital customer service environment allows us to meet our customers' @

Commercial attention

:) J) 100% cloud omnichannel support Q

Contact center

BROk
chatbot

+ Omnichannel commercial & customer supportl00%
cloud and available 24/7 .

+ In-house teamof'sales consultants with extensive
experience in online sales.

« Customer supporttool integrated into the platform.



1. Value Proposal

Gestion de siniestros

Advanced fraud control
technology

Geolocation of insured asset

Claims management with Muvin is automated, guided through the app and supported by a highly
experienced team.

Proceso omnicanal con una estructura de equipos a triple nivel

v

Opening

notification of the accident via
the app, web or CC

Supervision / audit Approval

policy coverages, payment Documentation is received
status and number of claims and examined (fraud control)
and approved.

Reviews Business tecngShd\p
Google 4.2 deiekek LLOYDS a

)

2 J— aseGruP Phone House
usabilla  [®)
by SurveyMonkey : - -
helvetlu A E-, lRlparo
Satisfaction survey TPA agreements with several National network of repair
system insurance companies stores
WhatsApp nolification to the client with link to LLOYD’S , Asegroup, Helvetia iRiparo. Phone House, Tecnyshop

Google Review Business and Usabilla.



1. Value Proposa] Muvin automatically and digitally managesthe entire insurancelife cycle, coveringall contractingand after @

salesservices

with a high degree of automation through the Smart product module.

Back Ends
<SR v Workflow-basedclaims managementprocess + Workshop ongraphical configurationof new products

Management  product creation

digital and launch
Claims
\ ) v SupplemeontS and modifications to the policy Pricing + + The client can quote andontract online.
100% automated. Integration with the Management Ordering + 100% digital and automated policy issuance.
Client Area Ap digital policy a Online issuance
Digital customer Digital
communication signature
v Automated management of norpayments Automatic
and integration with Whatsapp foactive bill collection + Digital signaturesystem Docus;fgn;
collection management. + digital
management

v Automated management of receipts and collections under
different payment configurations (monthly, quarterly, annual,
one-time) and payment methods (card, debit and initiation).



automated management area in the Baeknd, thanks to its higkperformance API.

IT Architecture Muvin's infrastructure connects in a simple and efficient way the information collected in the Freehd and its@

Back End Front-End
[
% |— : @} =
-
- o ©
Smart Engagement  Discounts own/ Customer Chabot
product customized extranet
lab website
1 the bl
Partner ‘M" it Bo potential
B2B C = 00 customers
_I_L (@]
Contact Claims Web App _ App/
center Muvin Private partner ~
O ~ web Integration in
customer's own
environments, both in
web environment and
9, 9, 9, mobile environment
v Agile Product Modification and « Our API guarantees a secure « White label website app, via native SDK
Management and efficient connection (Android - iOS) or via
between the information ' Simplify customer interactions webview integrated
v High degree of automation to collected by the Front-End and ) ) i by token in our
ensure efficiency its processing in the Back End. ¥ Omnichannel interaction Partner's app.




automated managementareain the Back End, thanksto its high-performance API.

2. IT Architecture Muvin's infrastructureconnectsin a simple andefficient way the information collectedin the Front-End and its@

Entorno single-tenant
SOC 24x7 para identificar, proteger, detectar y

) @'. @‘ responder ante amenazas de ciberseguridad
O &

Partner1 Partner2 Partner3

ENTERPRISE
Access, dala, peopls,
Processes and

Finances

B
o
P
(#]

/_s ?{I;Er'%soft DeIOItteo

kubernetes



2- IT ArChiteCture Security standards

Web security Code security

l BURPSUITE t TARLOGIC B® Microsoft

Application Inspector
Web security analysis

Insurama security analysis, with two Insurama and Tarlogic groups
+ Automatic safety monitoring of the software development lifecycle (SDLC)  Vulnerabilities requiring immediate action (SonarQube Dashboard)
¥ Automatic triggering of vulnerability scans « Suspicious security points to be checked/verified
v OWASP top 10 protection framework «/ Proactive initiatives to improve code (using Microsoft Application Inspector)

External vulnerabilities

TARLOGIC Internal vulnerabilities

Analysis of external vulnerabilities related to the production t TARLOGIC
domains.

API security and internal vulnerability analysis

v Web architecture: platform configuration

' Infrastructure penetrations

+ Vulnerability identification and exploitation

' Profiling, identification, access control

i . + Data encryption and validation
Information security

« Client-server information exchange (API) security
Security of stored information

v 100 % data encryption using AES 256 with FIPS 140 -2 compatibility

Payment information security
+/ Data wiping complying with NIST80 0 -88 standard and storage compliance with . . n
1SO 2700 1, HIPPA, FedRAMP, SOC 1and 2. V¥ PCEDSS Certification




3. Roadmap integration We develop the muvin integration roadmap adapted to the requirements of each client to

ensure the success of the implementation.

« Pricing and coverage « Testing and testing °
«/ Customised web development « Commissioning in test

«/ Product parameters /' Customisation (corporate ‘ )
look & feel for B2B clients) and APP environment and launching
in production

. Platform customisation ¥/ Product integration
Product requirements /' Adaptation of the customer Deployment

journey and payment gateway /
Front-end adaptation

« Commercial strategies

0 __ -

/

System requirements

/' Analysis of current infrastructure

Post-implementation support
Infrastructure integration ' Knowledge transfer (IT user training)

v/ Def technolog(iical ;Elchitectur; v Deployment ofapplications, product « Follow-up of the operation
requirements Identification o i i i i .. .
KPIs commercial and claims and integration with client systems v Deﬁnlt'IOl’l and adaptation of legal
performance operations
Requirements analysis Infrastructure implementation Deployment of platform

The integration process can take between 3 and 6 months, depending on specific needs and the initial technological situation.



4. Partnership Model Muvin presents itself as a modular solution as the customer can choose the level of components

he wants to activate.

muvin contracting options

Digital assets

BackEnds

v/ Smart Productmodule

+ Quotation, contracting and
digital signature

v Automated web-based
collection and management

+ Integration withcore and ERP
partner applications

Back Ends + FrortEnds

muyvin basic + ...

« Design and deployment of APP,

Web APP and Web frontends.

+ Own or partner support tools
(WebChat, DDI...)

Commercial

Back Ends + FrortEnds +
Commercial attention

muvin digital assets + ...

+/ Commercial customer service
(Omnichannel, 100% Cloud
and available 24/7)

All muvin modules

muvin commercial + ...

+ Digital marketingconsultancy
service

+/ Claims managemenfservice




4 Partnership Model Each of Muvin's modular options covers different aspects of the insurance value chain and can cover the

entire insurance value chain in a complete platform format.

Cobertura de la Cadena de Valor

n Customer Product Brand Sales &
Insights E management ; Marketing distribution

+ Group dedicated to ' in-house Expert + Digital marketing ' Front (web / app) + Pricing engines adapted to

Digital assets

Insurance Analytics melanufacturing andt team. « Contact Center configurable products
I~ f sales managemen
v Social listening 9 + Virtual assistant

Policy Claims Value-added

H %’
Servicing management services RETSEL 2 SIS

Expert teams, dedicated to
Insurance.

+ Digital / presential + TPA/Insurance Partner: + Convenience and v Automatic
support Third-party accessibility renewal
+ Servicing DIY agreements/verticalization ., Coverages and + Portfolio
assistance management

In Hub: accounting,
Reporting, Planning

In Local: T&C, Legal, Tax,
Regulatory Interlocution

< < < X

.J Process covered by Muvin o
Underwriting risk

J Process partially covered by Muvin management and
profitability / investment /

J Process covered by the B2B customer reinsurance strategy

(*) Support processes include some functions related to Factory and some related to Servicing.



4. Partnership Model Each of Muvin's modular options covers different aspects of the insurance value chain and can cover the @

entire insurance value chain in a complete platform format.

Cobertura de la Cadena de Valor

© :
Customer Brand Sales & Pricin
Insights Marketing distribution 9
Commercial : :
' Group dedicated to + in-house Expert + Digital marketing ' Front (web / app) +/ Pricing engines adapted to
Insurance Analytics manufacturing and team. « Contact Center configurable products

S . sales management
v Social listening / Virtual assistant

Policy Claims Value-added

Servicing management services RESEEEE) Support ()

« Digital / presential +/ TPA/Insurance Partner: « Convenience and ' Automatic
support Third-party accessibility renewal

' Servicing DIY agreements/verticalization Coverages and ' Portfolio
assistance management

Expert teams, dedicated to
Insurance.

In Hub: accounting,
Reporting, Planning
In Local: T&C, Legal, Tax,
Regulatory Interlocution

< < < K

.J Process covered by Muvin
Underwriting risk
J Process partially covered by Muvin management and
profitability / investment /
J Process covered by the B2B customer reinsurance strategy

(*) Support processes include some functions related to Factory and some related to Servicing.



4 Partnership Model Each of Muvin's modular options covers different aspects of the insurance value chain and can cover the @

entire insurance value chain in a complete platform format.

Cobertura de la Cadena de Valor

2 3 4 )
Customer Product Brand Sales & Pricing
Insights management Marketing distribution
Full . . - 4 R
' Group dedicated to + in-house Expert + Digital marketing ' Front (web / app) +/ Pricing engines adapted to
Insurance Analytics manufacturing and team. « Contact Center configurable products
v Sociallistening sales management «/ Virtual assistant

E Policy >2 Claims > Value-added : \\ .
. Servicing management services RETSEL 2 S

« Digital / presential +/ TPA/Insurance Partner: « Convenience and ' Automatic
support Third-party accessibility renewal

' Servicing DIY agreements/verticalization Coverages and ' Portfolio
assistance management

Expert teams, dedicated to
Insurance.

In Hub: accounting,
Reporting, Planning
In Local: T&C, Legal, Tax,
Regulatory Interlocution

< < < X

.J Process covered by Muvin

Underwriting risk

J Process partially covered by Muvin management and
profitability / investment /

J Process covered by the B2B customer reinsurance strategy

(*) Support processes include some functions related to Factory and some related to Servicing.



4. Collaboration model

coverage (with their original insurer or through our partners).

Product
configuration
options

Marketing of Insurama products under the|
partner's brand name

0

Digitization of partner products for
distribution

Joint creation of innovative products

Risk

Our customers can choose between several product configuration options (white label / proprietary) and ris

coverage

options

\ 4
Mediator collaboration

The B2B client does not assume the risk
coverage, but acts as a mediator, handing
over the insurance management to
Insurama (through a TPA agreement).

The risk coverage is transferred to
Insurama's insurance partner for this
product (Helvetia, Lloyds, Asegrup, etc.).

7
Insurance company collaboration

The B2B client covers the risk in the first
instance and becomes the reinsurance
partner.

Insurama assumes the management of th
claim (additional service) and charges a
commission for this.

s




5. Our References | Muvin Projects

Broker

Leading Digital Insurance
Broker in Online Sales in Spain

1. Configured Products

Insurance Company
Banco Santander - AEGON

& Santander

Generales

1. Configured Products

Insurance Company
Liden in Andorra

»2 Assegur

1. Configured Products

9= —

i) pegire 71 :,g%g‘,g':a:gt; D e peste.. ® [@

{é\,tuSe tuSeguro gtuSegu{o G )

L 3“1“' Pam Cn portatil o Mi Mévil Santander Santander Mascotas safePhone
(préximamente)
2. Modules Qg 2. Modules QQ 2. Modules J J Digital
(S FUl Full
629)!) ‘ . assets
Several Agreements under Negotiation....
- W v
santalucia X VidaCaixa (i) cajamar R Borka n

March




A) IT Architecture Technological Landscape

@ Scaleway /4 Yigooft

Integration

¢

[ json:api |

Service REST/ JSON WEB JEE

Infrastructure
Cloud Deployment Server
Google Marketing Platform

ERP

Business analytics M m hOtjal' c Clarlty

Google Analytics

Data platform

[}
e
MariaDB .',
RDBMS elastic

@mailgun ..,.’ '-n‘%g Docuﬁ‘;gﬂ%

Power Bl
CRM and ..
Solucion In-House
Customer Support
PureCloud

Microsoft

Support Services XEIAC .7 e
Contabilidad

TARLOGIC

Application Inspector

Other services 1Z0
E-mail management Digital Sign
& uul
Qunbound %* &
elastic  9ocker  kubernetes
Platform 6
development

Grafana

9 Laravel Telescope Q
Q- ¥

gPrometheus

© Jira Software

GltHub
Orchestration




InNsyrama

Innovation & technology at the service of the insurance sector
" Go Paperless
o\N%

mMuvVin
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